
102 M Fall 2010 The McMonigle Group The McMonigle Group 103Fall 2010 M

M Fashion

Roberto

by Jayne Seward

turns 40

Luxury, glamour and sensuality are just a few words 
that describe Roberto Cavalli. This year marks the 40th 
anniversary of the Maison who has transcended time and 
continues to be a tour de force in the fashion world. over 
its 40-year history, the iconic fashion house has been an 
innovator in design and a purveyor of the luxury lifestyle. 
From Paris to Moscow and Miami, Cavalli’s boutiques and 
cafés – think The Cavalli Club in Dubai – have become a 
reference for design around the world. 

To celebrate the Florence, italy-based Maison’s 40th 
anniversary, Cavalli will be launching a series of special 
projects to commemorate this landmark occasion. a 40th 
anniversary book simply titled “Roberto Cavalli” tells the 
story of the brand illustrating the glamour and creativity of 
the designer’s world. Photographers Mert & Marcus under 
the creative direction of Fabien Baron present a modern 
look at Cavalli’s seductive style on the faces of the world’s 
most beautiful women. The 200 page tome includes 
images of clothing from four decades of the designer’s 

most important collections worn by models and celebrities 
who personify the Cavalli style – including Jennifer Lopez, 
Gisele Bundchen, natasha Poly, sasha Pivovarova, Cindy 
Crawford, Lara stone and Karolina Kurkova.  

Cavalli has also created a special “Limited Edition” 
collection of items that represent the Maison’s Dna, 
restyled with a modern slant. Cavalli’s ultra sexy aesthetic 
can be described as somewhat flamboyant, but always 
glamorous – catering to the international jet set. his 
celebration of femininity and lifestyle approach to fashion 
made him a star rise in the ‘90s. Exquisite animal prints, 
sexy stretch-denim jeans, artisan leathers and hippie-chic 
dresses are just a few of the hallmarks of Cavalli design.  

To celebrate his passion for denim, Cavalli has created 
the “saint Tropez” collection in honor of the first Roberto 
Cavalli boutique. it includes 15 styles with different fits, 
washes and embellishments such as faded sequins, 
rhinestones and an animal print with chiffon and ripped 
effects. .
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other items include a collection of Roberto Cavalli scarves 
made up of soft cashmere pashminas in the designer’s iconic 
jaguar prints. a limited edition series of 2000 sunglasses are 
patterned after the occhio degli Dei model – the iconic style 
from the first Roberto Cavalli Eyewear Collection by Marcolin 
– Dea.  The exclusive “Dea” collection is available in two color 

variations and is crafted with an etched mask front framed with 
snakeskin print leather. To evoke the world of Roberto Cavalli 
Timewear, an “anniversary” watch has been created in a limited 
edition of 999 pieces. Made in the finest materials, the watch 
has a python effect ‘guilloche’ engraving and a strap made in 
real python skin. .
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The world of Cavalli wouldn’t be complete without a scent 
to capture the designer’s wild, luxurious and glamorous style. 
a new seductive perfume titled “anniversary” will launch in 
october. it is packaged in an iridescent gold bottle decorated 
with three jewels sculpted in bas-relief by intertwining snakes. a 
second scent can only be described as “Fashion on the Rocks.” 
The Roberto Cavalli Vodka “anniversary” edition will be offered 
in a luxe new hand-decorated bottle with the Maison’s symbolic 
snake embellished with gold paint. 

RobertoCavalli.com chronicles it all with a new section 
dedicated to the anniversary. it includes a decade-by-decade 

timeline which tells the life and evolution of Roberto Cavalli 
fashion.  a virtual museum offers a 360 panoramic view of the 
Maison’s 12 most significant dresses. and visitors to the site 
can watch a video taken backstage at the photo shoot for the 
40th anniversary book as well as a selection of the most exciting 
photos from the project. v

Roberto Cavalli, West Coast Boutiques:
south Coast Plaza, Costa Mesa
Rodeo Drive, Beverly hills
Caesars, Las Vegas


